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TiNH CACH VAN HOA VUNG MIEN TRUNG QUOC
VOI CONG TAC QUANG BA, XUC TIEN DU LICH

Nguyén Minh Tri"

Tém tdt: Trung Qudéc l1a mét dét nwée rdng 16m, cb sw da dang vé védn héa gidka cac viang mién. Trong
sw da dang nay, sw khac biét gidka hai mién Bdc Nam chinh 1a st khac biét I6n nhét va ré rang nhét. Nguoi
Han & mién Bac cé nhing déc tinh van héa khac biét véi nguéi Han & mién Nam. Hiéu dwoc tinh cach
vén héa hai mién Bdc Nam Trung Quéc sé c6 thé ndm duoc chia khda "mé cura” vao thj trirong khach du
lich 16m nhét thé gi6i nay. Bai viét sé phac thdo mét sé tinh cach véan héa déc trung hai mién trong linh vuc
nhan thic. Nhifng tinh cach nay cé vai trd quan trong trong xéc dinh xu huéng lya chon san phdm du lich
dé trai nghiém. Qua dé, goi mé cac gidi phap chd yéu cho cdng tac quang ba, xuc tién cia nganh du lich
Viét Nam vao thj triromg Trung Qudc.

Ttr khéa: Tinh céch, tinh cach vén héa, tinh céch vén héa Trung Quéc, hai mién Bdc Nam, du lich, san
phdm du lich, xuc tién du lich.

Nguyén Minh Tri: Regional cultural charateristics in China and the tourism promotion

China is a large country with cultural diversity, in which the difference between the North and the
south is the most notable. Han people in the North have different cultural characterfrom those of Han
people in the South. The understanding of the cultural character of the Northern and Southern regions of
China will provide a key "to open the door" of the world's largest tourist market. The paper outlines some
typical cultural character of these two regions concerning the perception. This character has an important
role in determining the tendency of selection of travel products to experience. Thereby, the paper suggests
key solutions for advertising and promoting Vietnam's tourism in the Chinese market.
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